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Alternative source information index (2019)
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Dimensijas

Mediju tirgus
struktura

Mediju sistémas

(Hallin & Mancini 2004; 2012)

Vidusjlras jeb polarizéta

pluralisma modelis

Zemas preses izdevumu
tirazas; uz eliti politiski
orientéta prese

Ziemelu/Centrala Eiropa jeb
demokratiska korporativisma
modelis

Augstas preses izdevumu
tirazas; preses izdevumu masu
tiraza attistijusies agri

Ziemelatlantijas jeb liberalais
modelis

Videjas preses izdevumu
tirazas, lieltirazas komercialie
preses izdevumi attistijusies
agri

Politiskais
paralélisms

Augsts politiskais
paralélisms, aréjais
pluralisms; komentéjosa
zurnalistika; sabiedriskos
medijus kontrolé politiskais
vairakums vai ar1 politiskie
spéeki sabiedriskajos medijos
tiek parstavétas
proporcionali savai ietekmei

Aréjais pluralisms; vésturiski
Spéecigi partiju preses
izdevumi; virziba uz
privatajiem medijiem; politika
ir integréta autonoma
sabiedrisko mediju sistéma,
nodrosinot dazadu grupu
[t1dzvertigu parstavniecibu un
konsensa veidoSanu

Neitrali privatie mediji; uz
informacijas ieguvi orientéta
zurnalistika; ieksejais
pluralisms; sabiedriski mediji
darbojas péc profesionaliem
principiem un atrodas arpus
tieSas politiskas kontroles un
saglaba formalu autonomiju

Profesionalizacija

Vajaka profesionalizacija;
instrumentalizacija

Spéciga profesionalizacija;
institucionalizéta
pasregulacija

Spéciga profesionalizacija;
neinstitucionalizéeta
pasregulacija

Valsts loma mediju
sistema

Regulara valsts iejauksanas;
mediju subsidijas; cenzlras
periodi; visparéeja
deregulacija

Spéciga valsts iejauksanas,
tostarp lai aizsargatu mediju
brivibu; mediju subsidijas;
spécigi sabiedriskie mediji

Tirgus dominance, iznemot
spécigus sabiedriskos medijus
Apvienotaja Karalisté un Irija




Public news organizations top Western Europeans’ minds as main source for news
% of adults in each country who name each outlet as their main news source
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Note: Only sources named by 5% or morein each country areshown. Respondents were asked 10 name the outlet they turn to the most for
news. For the purposes of this analysis, majorchannels or brands were grouped into their larger news organization. Forexample, in

France, France 2,

of main news source

Source: Survey of eight Western European countries conducted Oct.
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“In Western Europe, Public Attitudes Towsrd News Media More Divided by Populist Views Than Left-Right ideology”
PEW RESEARCH CENTER

which is asked sbout specificallyon & separste question, is codedas partof France Télévisions (France TV) in this analvsis




EVOLUTION OF DAILY TIME SPENT USING THE INTERNET

AVERAGE AMOUNT OF TIME PER DAY SPENT USING THE INTERNET VIA ANY DEVICE (IN HOURS AND MINUTES), WITH YEAR-ON-YEAR CHANGE
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Avots: Global Digital 2019 reports



Republicans place trust in one source, Fox News, far

more than any other ...
% who trust each source for political and election news (first 5 shown)

Democrat/Lean Dem Republican/Lean Rep

CNN o Neivs
NBC News ABG Nows
ABC News [N CBS News
CBS News Hannity (radio)

pes NBC News

... and rely on Fox News far more for political news

% who got political and election news from each source in the past week (first
5 shown)

Democrat/Lean Dem Republican/Lean Rep
CLN  53% Fox News
NBC News ABC News [T
ABC News NBC News [Tl
CBS News [ el CBS News [FTH
MSNBC IEEN CNN EZN

Note: Order of outlets does not necessarily indicate statistically significant differences.
Source: Survey of U.S. adults conducted Oct. 29-Nov. 11, 2019.
“U.S. Media Polarization and the 2020 Election: A Nation Divided”
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QC9 In your opinion, which of the following should be responsible for combatting fake news or disinformation?
(MULTIPLE ANSWERS POSSIBLE)

(% - THE MOST MENTIONED ANSWER BY COUNTRY)
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Avots: Eurobarometer, 2020
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QC1.3

30 Map Legend

extent it corresponds or not to the situation of the

(MNATIOMNALITY) media:

(NATIONALITY) media provide information free from
political or commercial pressure

(% - TOTAL "YES')

49 - 100
40 - 48
31-39
0-30

Total base (N=27,768)

For each of the following statements, please tell me to what




HARPE]:G ARCHIVE SECTIONS AUTHORS
CURRENT ISSUE THE LATEST !

M A G A

A Letter on Justice and Open Debate

July 7, 2020 Adjust

The below letter will be appearing in the Letters section of the magazine’s October issue. We welcome responses at letters@harpers.org + =
Share

QOur cultural institutions are facing a moment of trial. Powerful protests for racial Y

and social justice are leading to overdue demands for police reform, along with
wider calls for greater equality and inclusion across our society, not least in higher
education, journalism, philanthropy, and the arts. But this needed reckoning has also

intensified a new set of moral attitudes and political commitments that tend to weaken our



In all Western European countries, those with populist
views are less likely to trust public news organizations

% of adulfs in each country who generally trust each public news outlet and
hold ...

Populist Mixed Non-populist NON-POPULIST-
®  vews | views | views POPULIST DIFF
TVE (Spain) e o . +30
48% F 8%
ARD (Germany) L B B +18
71 59
BBC (UK) ® o0 +18
70 B
France 2 (France) . 8@ +18
66 24
SVT (Sweden) ® +16
79 95
Rai News (ltaly) s » +13
6L 74
DR News (Denmark) o @ +13
71 84
NOS (Netherlands) LR +10
84 04
TV 2 News (Denmark) * +9
75 84

Note: Statistically significant differences in bokd Respondents are classified as holding
populistviews if they answered: "“Most elected officials don'tcare what people like me think”
and “Ordinary people woulddo a better job solving the country's problems than elected
officials.” For details on classification, see full report
Source: Survey of eight Western European countries conducted Oct. 30-Dec. 20, 2017.

estern Europe, Public Attitudes Toward News Media More Divided by Populist Views
Than Left-Right Ideology”

PEW RESEARCH CENTER




Younger Europeans more likely to get news online
than from TV

Across eight Western European countries, median percent of adults in each
age group who get news at least daily from ...

wAges 1829 w3049 m50+

Online Television Radio Print
a7

Note: Percentages are medians based on eight Western Eurcpean countries.

Source: Survey of eight Western European countries conducted Oct. 30-Dec. 20, 2017.
“Western Europeans Under 30 View News Media Less Positively, Rely More on Digital
Platforms Than Older Adults®

PEW RESEARCH CENTER




sl WORLD’S MOST VISITED WEBSITES (SIMILARWEB)

2019 SIMILARWEB'S RANKING OF THE WORLD'S MOST VISITED WEBSITES, BASED ON TOTAL GLOBAL WEBSITE TRAFFIC

#  WEBSITE CATEGORY TIME PER VISIT #  WEBSITE CATEGORY TIME PER VISIT

01 GOOGLECOM SEARCH 09M 12§ . AMAZON.COM SHOPPING 06M 18S
02 YOUTUBE.COM VIDEO 21M 365 12 XVIDEOS.COM ADULT 12M 345
03 FACEBOOK.COM SOCIAL 1M 445 13 XNXX.COM ADULT 14M 39S
04 BAIDU.COM SEARCH 06M 535 14 AMPPROJECT.ORG NEWS 03M 538
05 WIKIPEDIA.ORG REFERENCE 03M 455 15 LIVECOM EMAIL 07M 155
06 YAHOO.COM PORTAL 06M 265 16 VK.COM SOCIAL 16M 508
07 TWITTERCOM SOCIAL 09M 145 17 NETFLX.COM VIDEO 09M 145
08 PORNHUB.COM ADULT 10M 16§ 18 QQ.COM PORTAL 04M 00S

YANDEX.RU SEARCH 10M 43S 19  MAILRU PORTAL 07M 38S

INSTAGRAM.COM SOCIAL 06M 255 20 REDDIT.COM SOCIAL 09M 13§

Avots: Global Digital 2019 reports



Figure 7: A selection of (debates on) participatory media praxis o thelz.(potents) BARcgg
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Growing shares of younger social media users say
these platforms are important for finding like-minded

people, getting involved with issues

% of social media users who say that social media is very or somewhat

important to them personally when it comes to ...

Finding other people
who share their views
about important issues

Ages 18-29
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0
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Getting involved
with political/social
issues that are
important to them

'18 '20

Giving them a
venue to express their
political opinions

18 '20

Note: Those who did not give an answer or who gave other responses are not shown.

Source: Survey of U.S. adults conducted June 16-22, 2020.
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Black and Hispanic social media users more likely
than white users to say social media is important to
them for engaging in certain political activities

% of social media users who say that social media is very or somewhat

important to them personally when it comes to ...

@White @Black eHispanic

- Total
Finding other people who S
share their views about 39 e e® 60 45
impnr‘tant issues
53

Getting involved with
political and social issues 37 e ® @ GO 44
that are important to them

Giving them a venue to 34 @ o8 53 40
express their political
opinions

0 20 40 60 80 100

Mote: White and Black adults include those who report being only one race and arg not
Hispanic. Hispanics are of any race. Those who did not give an answer or who gave other
responses are not shown.

Source: Survey of U5, adults conducted June 16-22, 2020,

PEW RESEARCH CENTER




